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L3I NOI PAU

Thanh céng tai chinh thuong phu thuéc vao ndang luc marketing,
marketing la mét chifc nang ctia té chitc, la mét tp cdc qud trinh tao
ldp, truyén théng, cung iing gid trj cho khdch hang, va qudn tri quan
hé khdch hang theo cdc phuong thitc tao Igi ich cho té chitc va cdc
bén quan tdm, la nghé thudt va khoa hoc chon cdc thj triong muc
tiéu, thu hut, duy tri khdch hang théng qua sdng tao, cung iing va
truyén dat gid trj uu viét cho khdch hang.

Marketing la mét hoat déng trién khai tdm nhin, sit ménh va
hoach dinh chién Iugc ciia céng ty, xdc dinh nhu cdu khdch hang,
thiét ké san phdm va dich vu, dn dinh gid, truyén dat théng diép, si&
dung kénh phén phéi, cdc quan hé trong chubi gid tri. Marketing sé
thanh c6ng khi moi b6 phdn ciing lam viéc vdi nhau dé thiét k€ diing
cdc sdn phdm, cé nguén tai chinh thich hgp, nguén nhdn Iuc, sén
phdm cé chdt lugng, va do ludong dugc sudt sinh lgi tif cde nhém
khdch hang, cdc sdn phdm va cdc khu vuc thj trudng.

Marketing dda c6 buéc chuyén manh mé ti¥ marketing truyén
théng dén cdc dang thic Marketing Quan hé (Relationship
Marketing), Marketing Xa hoéi (Social Marketing), Marketing Tich
hop, Téng thé (Integrated, Holistic), Online Marketing, Hé théng Hé
tr¢ Quyét dinh Marketing (MDSS), H¢ théng Théong tin Marketing
(MIS) va Marketing Dich vu (Service Marketing).

Quadn tri Marketing gém cdc Phdn quan trong sau:

PHAN 1: TOM TAT LY THUYET

PHAN 2: CAU HOI TRAC NGHIEM VA TU DUY

PHAN 3: P THI MAU

PHAN 4: NGHIEN CU'U CHU PE VA TINH HUONG

PHAN 5: PAP AN CAU HOI TRAC NGHIEM VA PE THI MAU

L




Chuwong 1: Chién Lugc Va K& Hoach Marketin
Strategies And Plans)

Chuong 2: Nghién Citu Marketing Va Dy Bdo T
Thi Truong (Marketing Research Atl Mark
Demand Forecasts) a8

Chuong 3: Phén Tich Thi Truong Ngm’h Tiéu
Trudng Doanh Nghiép Va Ppéi Thi Canh 11
(Analysis Of Consumer Markets, DUSHt
Markets, And Competitors)
Chuong 4: Xdc Pinh Cdc Phan Khic Thi Truong
Chon Thi Truong Muc Tiéu
Segmentation And Target Market Sele L
Chuong 5: Qudn Tri Sdn Phdm (Product Managemer
Chuong 6: Qudn Tri Thuong Hiéu (Brand Manageme

Chuong 7: Thiét K& Va Qudn Tri Dich Vu (Semce D
And Management)

Chuong 8: Qudn Tri Kénh Marketing
Channels Management) g
Chuong 9: Thiét K& Va Qudn Tri Kénh T.
Hgp (Integrated Commumca

Management) A el
Chuong 10: Marketing Quéc T€& (Intehfn"dﬁ
Quyén sdch cé ddc diém Co bdn va Hién
va Thuc tién, véi Cau héi Trdc nghiém, Cédu h
méu, Cdc Nghién citu Chi dé va Tinh huén
Studies) va ddy di ddp dn, danh cho Sinh
Khéi Qudn tri Kinh doanh — Kinh té, MBA, cdc
déc diéu hanh, Gidm déc Marketing, quan tam nghi
dé thanh céng trong Qudn tri Marketing trong nude va
Tran Trong G :

Cdc tdc gid



GIOI THIEU CAC TAC GIA
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- Tai Chinh Marketing, Pai Hoc Hoa Sen, HUTECH...,

vdn dao tao tai Agribank, Sacombank, SHB... céng
y Phi My Hung, Sacomreal, Kymdan, Danapha,

n Van Trai, TS, Gidng vién Pai Hoc Kinh Té€,
Trung tam Nghién ciu Thi truong — Vién
Doanh nghiép Ha Noi.

ién Duy, MBA, Giam déc Trung tdm Dich
1i hoc Kinh té, giang vién chuong trinh dao tao

Vién Qudn tri Doanh nghiép Ha Noi.
‘\'. Thdi Linh, MBA, Diéu phdi vién
inh MBA Bai Hoc Viét - Puc, gidng vién
TECH.
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